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Course Outcomes

1. Define what digital marketing is? and its importance to grow any business

2. Discover new opportunities in digital marketing

3. Apply their digital marketing knowledge and skills to help businesses achieve their digital

marketing objectives
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4. Experiment different marketing tactics to get the maximum outcome of their digital

marketing campaigns

5. Analyze digital marketing campaign data to produce substantial results for businesses

C06 Develop & Prepare impactful & result driven digital marketing plans

DETAILS OF SYLLABUS

UNIT DETAILS NUMBER OF
NUMBER LECTURES

1 Fundamentals of Digital Marketing

e What is digital marketing?

Emerging Trends in Digital Marketing
e Revenue Models in Digital Marketing 6
e How to Become a Tshaped Marketer

Roles & Responsibility of a Digital Marketer

2 Website Planning

e How to Plan your Website
e Domain Names & Hosting 6
e \Website Technologies

e Understanding WordPress

3 Search Engine Optimization Deep Dive

Introduction to SEO

Keyword Research Deep Dive
e Onpage Optimization 12
e Off Page Optimization

e Google Search Console

e Blog Optimization

4 Social Media Marketing (Organic Social Media)

e Introduction to social media marketing
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e Understanding Social Media Algorithms
e Social Media Content Strategy 12
e Social Media Marketing Tools

e Facebook, Instagram, Twitter & LinkedIn Marketing.

e Pinterest Marketing

5 Paid Marketing (Performance Marketing)
e Media Planning

e Understanding Facebook Ads

e Facebook Ads Optimization’ >
e Google Ads Overview

e Google Ads Search Campaign
e Google Ads Display Campaign

6 Web Analytics

e Introduction to Web Analytics
e Tools of Web Analytics 4
e Understanding Google Analytics
e Reports of GA4

Total Number of Lectures 45 Hours

Reference List

Suggested Reference Books:

1. This is Marketing by Seth Godin

2. Digital Marketing for Dummies by Ryan Deiss, Russ Henneberry
Blogs —

1. Searchengineland.com

2. Neilpatel.com
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3. Socialmediaexaminer.com

4. Backlinko
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